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Jennifer Baker Reid, President, The Laurin Baker Group, LLC 
 
Jennifer Baker Reid brings 20 years of experience in government and 
public affairs to the clients of The Laurin Baker Group, LLC.  She 
represents a variety of industries before the Administration, 
Congress, and regulatory bodies in such issue areas as the 
environment, taxation, defense, international trade and natural 
resources.  

Jennifer has successfully developed and implemented complex 
legislative and communications strategies for a variety of corporate 

and government interests, both as an employee and a consultant, resulting in significant 
savings for her employers and clients.  She also has broad experience in crisis 
communications and as a media spokesperson and trainer.  Jennifer has worked on 
federal legislation providing a manufacturing client with a national approach to product 
content laws.  She has worked with other manufacturing clients to secure changes in 
decades-old procurement laws and export control regimes.  

Jennifer has served in a variety of capacities in the offices of several elected officials, 
including U.S. Congressman Jim McCrery (R-LA), the late former South Carolina 
Governor Carroll Campbell, and former South Carolina Secretary of State Jim Miles. She 
graduated magna cum laude from the Honors College of the University of South Carolina 
with a Bachelor of Arts in Political Science and a minor in Business French.  

 

Nick Graff, Executive Director, Advanced Manufacturing Technology Centers 

Nick Graff has extensive experience in project management, sales, 
marketing, leadership customer service, training, team building, 
curriculum design and development, budgeting, grant writing and 
consultation in the public and private sectors. In March of 2016, Nick 
was named the executive director of the Advanced Manufacturing 
Technology Centers in the Dallas County Community College 
District. Prior to that, Nick was at Anoka Technical College in 
suburban Minneapolis, where he led the Manufacturing Technology 



and Industrial Engineering Program. Graff put the program “on the map” in Minnesota 
and the Midwest predominantly through the highly-successful and nationally-recognized 
Precision Sheet Metal and Fabrication Academy which filled nearly 500 jobs in Minnesota. 

Nick was recognized twice by his peers within Minnesota State Colleges and Universities 
(MNSCU).  In 2010, he received the Exemplary Program Award, and in 2013, he was 
presented with the Individual Achievement Award. Nick is active in additional regional and 
national manufacturing associations, and he is the president-elect for the National 
Coalition of Advanced Technology Centers. 

 
 
Gene Marks, Small Business Expert 
 

For the past 12 years, Gene Marks has written on start-ups, the 
economy, public policy, technology and workplace issues for The 
New York Times, The Washington Post, Forbes, Inc., Entrepreneur 
and Fox Business. A certified public accountant and former senior 
manager at KPMG, Gene has run (since 1994) a highly-successful, 
ten-person financial and technology management consulting firm 
near Philadelphia. He speaks regularly to business groups, 
nationwide, on issues and trends affecting them. He also frequently 

appears on Fox News, MSNBC, Sirius Radio, WABC Radio and CNBC.  

Gene is the author of six best-selling business management books including In God We 
Trust, Everyone Else Pays Cash and The Small Business Book of Lists. 

 
 
Christopher Kuehl, Ph.D., Managing Director and Co-Founder, Armada Corporate 
Intelligence 
 

Christopher (Chris) Kuehl, Ph.D., is a managing director and co-
founder of Armada Corporate Intelligence. Chris serves as Armada’s 
economic analyst and has worked with a wide variety of private 
clients and professional associations over the last 10 years. He is 
the chief economist for the National Association for Credit 
Management (NACM) and sits on the board of advisors for their 
global division - Finance, Credit and International Business. Chris 
prepares NACM’s monthly Credit Managers Index. He also is the 

economic analyst for the Fabricators and Manufacturers Association and writes their bi-
weekly publication, Fabrinomics, which details the impact of economic trends on the 
manufacturer. Chris is the chief editor for Business Intelligence Briefs, distributed 
worldwide by business organizations. He also serves as one of the primary writers with 
Keith Prather for the Executive Intelligence Briefs. Chris is on the Business Information 
Industry Association Board in Hong Kong and serves as a resource for the media and 
many trade publications.  



Chris holds doctorate in political economics and advanced degrees in Soviet studies and 
Asian studies. Prior to working for Armada, Chris and was a professor of international 
economics and finance. 

 
 
Jack Levy, Co-Founder, Cassidy Levy Kent 
 

Jack Levy advises companies and trade associations on all 
aspects of international economic regulation and trade policy. He 
has been recognized by Chambers for his wide-ranging 
expertise, which includes trade remedy litigation (antidumping, 
countervailing duty, and safeguard), customs, economic 
sanctions, and trade policy.  
 
Jack has substantial experience litigating before the Commerce 
Department, the United States International Trade Commission, 
the United States Court of International Trade, NAFTA panels 
and the World Trade Organization. He has represented domestic 
producers in industries such as chemicals, metals, manufactured 

goods and agricultural products.  
 
In 2017, Jack joined Myles Getlan in co-leading Whirlpool’s safeguard petition involving 
Large Residential Washers and the domestic industry’s AD/CVD investigations of 
Biodiesel from Argentina and Indonesia. 
 
 
 
David Underwood, President and Co-Founder, TopSpot 
 

David Underwood is president and co-founder of TopSpot in 
Houston, Texas. With a Bachelor of Arts in Marketing from Texas 
A&M University, David began his career as a salesperson in print 
and online industrial advertising. His experience working in 
the B2B sector allowed him to evaluate inefficiencies within the 
search marketing industry and led him to co-found TopSpot.  

David’s unique business approach of a collaborative team 
working together to achieve clients’ business goals came to 
fruition with TopSpot’s customer relationship teams. He takes 
pride in TopSpot’s analytics-driven methodology and strong 
company culture. TopSpot has benefited from David’s strengths 
in leadership and communication. His vision continues to inspire 

the company of 100+ team members while he oversees the business activity of the 
agency that has grown beyond 800 clients.  

David has presented at Google’s PSP Summit, HOUSTEX, Houston Interactive Marketing 
Association events and Interactive Strategies Conferences.  

 

https://www.topspot.com/industrial-internet-marketing/
https://www.topspot.com/b2b/
https://www.topspot.com/
https://www.topspot.com/customer-relationship-teams/
https://www.topspot.com/analytics/


Bernard L. Weinstein, Ph.D., Associate Director of the Maguire Energy Institute 

Bernard L. Weinstein is the associate director of the Maguire 
Energy Institute and an adjunct professor of business 
economics in the Cox School of Business at Southern Methodist 
University in Dallas. From 1989 to 2009 he was the director of 
the Center for Economic Development and Research at the 
University of North Texas, where he is now an emeritus 
professor of applied economics.  

Bernard has taught at the Rensselaer Polytechnic Institute, the 
State University of New York, the University of Texas at Dallas, 
and the University of North Texas. He has been a research 
associate with the Tax Foundation in Washington, D.C. and the 

Gray Institute in Beaumont in Texas. Bernard has worked for several U.S. government 
agencies including the President's Commission on School Finance, the Internal 
Revenue Service and the Federal Trade Commission.  

Bernard has authored or co-authored numerous books, monographs and articles on the 
subjects of economic development, energy security, public policy and taxation, and his 
work has appeared in professional journals such as Land Economics, Challenge, 
Society, Policy Review, Economic Development Quarterly, Policy Studies Journal, and 
Annals of Regional Science. His op-eds have been published in The New York Times, 
The Wall Street Journal, The Washington Times, Investor’s Business Daily, The 
Financial Times, The Los Angeles Times, The Hill and a number of regional 
newspapers and magazines.  

Bernard has been a consultant to many companies, non-profit organizations and 
government agencies, and he testifies frequently before legislative, regulatory and 
judicial bodies. His clients have included AT&T, Texas Instruments, Reliant, Entergy, 
Devon Energy, Energy Futures Holdings, the Nuclear Energy Institute, the American 
Petroleum Institute, the U.S. Conference of Mayors, the Western and Southern 
Governors Associations, the Cities of Dallas and San Antonio, and the Joint Economic 
Committee of the U.S. Congress.  

Bernard received his bachelor’s degree in public administration from Dartmouth 
College. After a year of study in political science at the London School of Economics, he 
began graduate work in economics at Columbia University, receiving his master’s 
degree in 1966 and earning a doctoral degree in 1973.  
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